February 10, 2010 
SMITH’S COLLECTS $82,000 FOR HAITIAN EARTHQUAKE RELIEF

Smith’s Food & Drug Stores has contributed $82,422 to the American Red Cross International Response Fund as a result of customers’ donations made during the recent campaign for Haitian earthquake relief. 
During the month of January, customers of Smith's Food & Drug made voluntary contributions to the American Red Cross by simply adding any amount to their checkout purchase.   All funds collected will be used by the Red Cross to provide food, water, shelter, medical supplies and other assistance to the people of Haiti.
"Smith's parent company Kroger joined in our customers’ efforts by contributing $250,000 to the American Red Cross relief effort as well, " said Marsha Gilford, Smith's vice president public affairs. “Together we have created some comfort for the Haitian people.” 

December 22, 2009                                                                               
SMITH’S DELIVER'S 12,000 MEALS TO THREE SQUARE FOOD BANK

Smith’s Food & Drug delivered 4,000 grocery items and 450 turkeys by caseload to the Three Square Food Bank for distribution to their more than 270 southern Nevada agency partners. The donation represents more than 12,000 meals to feed the hungry as a result of donations from the 5th Annual Smith’s Gift of Giving Program. 

Smith’s customers in Las Vegas donated either a $7 virtual 11-item meal bag or a $10 turkey during the campaign that started November 4 and runs through December 26. The Gift of Giving meal includes 11 nutritious food items such as tuna, rice, mixed vegetables, peaches, macaroni and cheese, red beans, and peanut butter packaged at cost by Smith’s to assure the highest value of the donation.
"Smith's program allows their customers to directly help people in our community,” said Julie Murray, president & CEO of Three Square Food Bank.  “More than 210,000 men, women and children in Clark County live in poverty and a program like the Gift of Giving provides basic and nutritious food items so crucial to individuals and families struggling during these difficult economic times.  We are truly grateful to Smith's and their customers for their support!” 

“As the challenging economy impacts the lives of so many, Smith’s will continue to support Three Square Food Bank. We appreciate the generosity of our customers during this annual food event.  By selling these items at our cost we are able to make their contribution count even more,” said Marsha Gilford, Smith’s vice president public affairs.

December 22, 2009                                                                               
SMITH’S DELIVER'S 8,700 MEALS TO ROADRUNNER FOOD BANK

Smith’s Food & Drug delivered 3,190 grocery items and 300 turkeys by caseload to Roadrunner Food Bank for distribution to New Mexico's network of pantries. The donation represents more than 8,700 meals to feed the hungry as a result of donations from the 5th Annual Smith’s Gift of Giving Program. 

"Smith's program allows their customers to directly help people in their own community,” said Melody Wattenbarger, president & CEO of Roadrunner Food Bank.  “These most basic and nutritious food items are so crucial to individuals and families who are depending on the Food Bank in these distressful economic times.  We are truly grateful to Smith's and their customers for their support.”
December 18, 2009                                                                               
SMITH’S DELIVER'S 58,500 MEALS TO UTAH FOOD BANK

Donation will benefit 125 emergency food pantries and agencies statewide
Smith’s Food & Drug delivered 12,100 grocery items and 1,400 turkeys by caseload to the Utah Food Bank for distribution to the statewide network of pantries. The donation represents more than 58,500 meals to feed the hungry as a result of donations from the 5th Annual Smith’s Gift of Giving Program. 

Smith’s customers in Utah donated either a $7 virtual 11-item meal bag or a $10 turkey during the campaign that started November 4 and runs through December 26. The Gift of Giving meal includes 11 nutritious food items such as tuna, rice, mixed vegetables, peaches, macaroni and cheese, red beans, and peanut butter packaged at cost by Smith’s to assure the highest value of the donation.
“As a Holiday Food Drive sponsor, Smith’s is an outstanding source of support and continually increases its giving every year,” Jim Pugh, executive director of Utah Food Bank said. “We know that we can always count on Smith’s to contribute greatly throughout the year and create innovative, convenient ways for its customers to join in the fight against hunger.”
December 11, 2009

SMITH'S GROCERY RESCUE PROGRAM PROVIDES 500,000 MEALS 

Smith’s Perishable Donation Program, is part of a national movement called “grocery rescue’ and is one of the most successful food donation programs in Las Vegas. 

The program provided more than 340 tons of nutritious foods (which equates to 500,000 meals) for hungry people in southern Nevada since it started in September 2008. Typically food banks see non-perishable food such as canned and boxed foods or dry milk, so this is a big addition for nutritious meals. In addition, many cultures that are new to the USA don’t use canned products—they seek out fresh foods because that is what they know.
Instead of Smith's discarding meats, dairy, produce and other perishable items on the "sell by" date, the foods are pulled from the shelf on the morning of their freshness date (expiration date) and readied for the food bank to pick up. An average of 65,000 pounds of food are received each month, of which 45 percent are bakery items, 41 percent produce items and the remaining 14 percent meat, cheese and other items.

Food safety is a top priority in this process. Three Square’s professional staff is required to attend and receive certification from a course in safe food handling. Meats for example, are immediately frozen, picked up by refrigerated trucks and stored in freezers to maintain a constant temperature. To help ensure that process is followed, Smith’s and its sister company Food 4 Less in Las Vegas recently contributed $80,000 to Three Square for the purchase of a refrigerated box truck to help with store pickups. 
"Our goal is to capture nutritious items like meat, produce and dairy that are safe yet unsalable and help local pantries feed hungry people with well-balanced meals," said Smith's spokeswoman Marsha Gilford.
Smith's Grocery Rescue program has expanded to 35 of Smith's stores in Southern Nevada. Smith's parent company, Kroger, which works closely with Feeding America network, has donated more than 135 million pounds of food and groceries, valued at more than $200 million, to more than 85 local food banks during the past five years.
October 30, 2009                                                             

SMITH’S DONATES $228,000 TO NEW MEXICO SCHOOLS

Smith’s Food & Drug Stores has contributed $1 million to schools in Smith’s multi-state operating area through its Earn & Learn program. In New Mexico there were 257 schools (K-12), which received a portion of $228,000 in contributions based on their participation in the program. 

The donation from Smith’s is unrestricted and schools may select the most appropriate use of the gift.  Schools have used the funds to support reading programs, building walking tracks, purchasing computer and audiovisual equipment and fund basic instructional needs.

To enroll in the Earn & Learn program, parents of students present a letter from their school with a bar code that links the person’s Fresh Values reward card to the school.  Each time the reward card is used for a purchase at Smith’s, the school earns money.  Enrollment in the program must occur at the beginning of each school year to be eligible.

Eligible schools must be a qualified 501(c)(3) nonprofit, state-accredited, K-12 school located within Smith’s operating areas in Utah, New Mexico, Wyoming, Idaho and Montana. 

Since 2000, Smith’s has gifted $12.4 million to K-12 schools based on the percentage of purchases made by Earn & Learn consumers who linked their school compared with purchases made by all Earn & Learn participants.

“Our annual donation of $1 million to local schools demonstrates Smith’s commitment to education and supporting our local communities where we conduct business,” said Jim Hallsey, president of Smith’s Food & Drug.

October 30, 2009                                                             

SMITH’S DONATES $579,000 TO UTAH SCHOOLS

In Utah, there were 560 schools (K-12), which received a portion of $579,000 in contributions based on their participation in the program.

SMITH’S DONATES $81,000 TO WYOMING SCHOOLS

In Wyoming there were 84 schools (K-12), which received a portion of $81,000 in contributions based on their participation in the program. 
SMITH’S DONATES $55,000 TO IDAHO SCHOOLS

In Idaho there were 60 schools (K-12), which received a portion of $55,000 in contributions based on their participation in the program.  Newcomer Center School in Burley received $6,832.00.

SMITH’S DONATES $30,000 TO MONTANA SCHOOLS

In Montana there were 67 schools (K-12), which received a portion of $33,100 in contributions based on their participation in the program. 
SMITH’S DONATES $23,000 TO NEVADA SCHOOLS

In Nevada there were 16 schools (K-12), which received a portion of $23,000 in contributions based on their participation in the program. 
October 15, 2009

SMITH’S & TREEUTAH DONATE 100 TREES TO FAMILIES

TreeUtah and Smith’s Food & Drug donated 100 trees to the Salt Lake City community as part of re-greening efforts to improve urban and community forests. 
The Plant a Family Tree program provides an opportunity for private homeowners to get personally involved in enhancing their neighborhood.  The trees provide a sustainable green infrastructure that results in energy savings, better air and water quality, improve health and community beautification. 

“As the corporate sponsor of the Plant a Family Tree program, Smith’s is delighted to partner with TreeUtah to bring many beautiful trees to our neighborhoods,” said Marsha Gilford, vice president public affairs for Smith’s. “We know that while the trees are planted and cared for by individual families the entire community will benefit.”

TreeUtah is a statewide 501 (c) 3 non-profit organization dedicated to tree planting and education. Since 1990, TreeUtah has planted over 300,000 trees throughout the State of Utah and is a proud partner in Salt Lake County's Million Tree Initiative, an ambitious program to plant one million trees within the county by the year 2017. 
October 5, 2009

SMITH'S EMPLOYEE IN SALT LAKE FEATURED ON DISPLAY 
FOR NATIONAL BREAST CANCER SURVIVOR CAMPAIGN

In recognition of National Breast Cancer Awareness Month in October, Pepsi® will unveil a unique life-sized cutout of Diane Chacon, a Smith’s Food & Drug associate and breast cancer survivor, in all 132 Smith’s stores in 7 states.

The packaging is part of Smith’s “Giving Hope a Hand” breast cancer awareness program that will generate $152,000 for Susan G. Komen chapters and the American Cancer Society Quality of Life programs within Smith’s operating areas. Smith’s and other divisions of the Kroger Co., in 

partnership with many of Kroger’s suppliers, will hang  specially marked tags on 2,000 participating national-brand products supporting this important cause. Each time customers purchase these items they will be supporting breast cancer awareness. 

Diane Chacon is a breast cancer survivor, born in Idaho, but raised in Utah, where she’s lived most of her life. She has been married to her husband for 24 years and has 3 children—two sons and a daughter.  In January 2008, Diane Chacon decided to start a diet to lose weight and work on a healthier lifestyle. She lost weight in her chest first, started needing to buy new clothes and was excited to see the results.

In March, she was doing a self-exam in the shower and felt a lump on the upper side of her right breast. She went to the doctor, and two days later was diagnosed with breast cancer. Things changed so quickly. No one in her family (three generations) had ever had breast cancer. All she knew about breast cancer was that self-exams, yearly check-ups, and mammograms were really important.

The first year (2008) was a tough journey. She was diagnosed, had a mastectomy, underwent chemotherapy, lost all of her hair, had multiple reconstructive surgeries, and finally a full hysterectomy. According to Chacon, “It’s been a long road—but God, love and the support I have received from friends, family gave me the strength to fight back and the will to want to live,” she said. “I talk to a lot of women now, especially Latina women, and let them know how important it is to do self-exams, have yearly check-ups, and mammograms. Early detection can save your life.  For those with cancer, have faith, have humor, have attitude, and stay strong!” Chacon concluded.

As a “Giving Hope a Hand” participant, Diane is also featured on an interactive website which allows visitors to learn more about the women, the illness and how to get help.   Site visitors may also reach out to survivors, some of whom will be responding to comments and questions.  For more information, visit www.sharingcourage.com.

"One woman is diagnosed with breast cancer every three minutes, and one woman will die of breast cancer every 13 minutes in the U.S” said Tracy Kelley, Affiliate Manager of the Komen Foundation of Salt Lake City.  “October is Breast Cancer Awareness Month and is the perfect time for women to take charge of their breast health.  Every woman should know her risk, get screened, know what is normal for her and report any abnormalities to her physician and make healthy lifestyle choices."

"We are happy to celebrate Diane as she represents the many women within Smith's who have faced breast cancer," said Marsha Gilford, Smith's vice president public affairs.  "Her story will be inspirational to customers who have shared her trial. And we appreciate our participating suppliers who, through their support of the "Giving Hope a Hand" promotion within our stores, will provide $152,000 to Smith's so we may support local Komen for the Cure races and the American Cancer Society in Smith's store communities."

October 2, 2009

SMITH’S ASSOCIATE IN LAS VEGAS FEATURED ON KELLOGGS BOX 
IN NATIONAL BREAST CANCER SURVIVOR CAMPAIGN

In recognition of National Breast Cancer Awareness Month in October, Kellogg’s® will unveil a Special K box of Vanilla Almond Crunch cereal packaging, that highlights Karen Baca, a Smith’s Food & Drug associate who is a breast cancer survivor. Baca was selected along with 54 other colleagues from Kroger divisions across the country to appear on various manufacturers’ brand products that will be distributed to more than 2,400 Kroger stores in 31 states.

In January of 2006, Karen Baca found a small tender spot on her right breast. She put off getting a mammogram for several months, which was a bad decision. In August of 2006, she was diagnosed with stage 3-breast cancer after only being married for one year. Her husband and four children have been amazingly supportive and regularly go with her to doctor appointments and reassure her that she is  beautiful, regardless of her physical condition. 

According to Baca, cancer has touched everyone in some way or another and she has great empathy for others who have had to fight harder than she has. “Through it all, I am staying optimistic about the future and finding a cure. Believe it or not, I have found deeper love, wonderful friends, humor and great joy along my sometimes overwhelming path,” she said.

"We are happy to celebrate Karen as she represents the many women within Smith's who have faced breast cancer," said Marsha Gilford, Smith's vice president public affairs.  "Her story will be inspirational to customers who have shared her trial. And we appreciate our participating suppliers who, through their support of the "Giving Hope a Hand" promotion within our stores, will provide $152,000 to Smith's so we may support local Komen for the Cure races and the American Cancer Society in Smith's store communities."
September 11, 2009

SMITH’S DONATES OVER $100,000 TO PET LOVING AGENCIES

Smith’s Food & Drug is presenting checks totaling $100,855 to several non-profit animal care and protection agencies throughout the company’s seven states of operation.    

Smith’s Pet Club members in Utah generated a total of $43,674 in donations (of the $100,000) which will be given to Best Friends Animal Society in Kanab, the Humane Society of Utah, Carbon County Humane Society in Price, Critters Companion and Open Door Rescue in Cedar City, St. George Animal Shelter, Cache Humane Society in Logan, Animal Oasis in Brigham City and Heber Valley Animal Control.

The funds represent Smith’s commitment through its Pet Club Program that the company will donate $1.00 to local animal support organizations for every $100 a member spends on pet supplies at Smith’s stores. In addition, the customer receives a certificate for $9.00 off their next purchase of pet related products.

Any customer wishing to become a Pet Club participant simply links their Smith’s Fresh Values Card with the program at the check stand and points accumulate on the grocery store receipt.  The Pet Club allows customers to save money while also helping animals who have been injured or which are homeless.

“Our customers love their pets and that concern extends to stray pets as well,” said Marsha Gilford, Smith’s vice president public affairs. “Through the Pet Club they reach out and help agencies find better surroundings for homeless and stray animals. The annual donation has increased each year since the program began, which indicates our customers’ growing support as well.”

The Best Friends Animal Sanctuary at Angel Canyon in Kanab, Utah is one of the benefiting organizations of the Smith’s Pet Club donation in Utah. The sanctuary is home on any given day to about 2,000 dogs, cats, and other animals, who come from shelters and rescue groups around the country for special care. The expert staff of veterinarians, trainers and caregivers offers them all the help they require. Some animals which are too old, sick, or who have suffered extra trauma, find a home and haven at the sanctuary, and are given loving care for the rest of their lives. 

August 25, 2009

SMITH’S “GOES GREEN" AND SAVES CUSTOMERS MONEY

Smith’s Food & Drug Stores has made significant cutting-edge improvements in the energy efficiency of its 26 New Mexico stores as part of its ongoing concerted effort with PNM to reduce energy use by implementing the newest technologies in heating, cooling, water, and lighting in the stores.

Smith’s is the first grocery store chain in New Mexico to participate in the PNM retrofit rebate program, part of a comprehensive suite of rebate programs that helps PNM business and commercial customers take steps that will reduce their energy and operating costs now and in the future.  The PNM program is flexible so customers can match energy-saving steps to their business needs. 

Smith’s used the PNM program to cut energy costs for lighting in freezers and coolers by two-thirds, while enhancing the customer’s shopping experience.  The company replaced more than 4,600 fluorescent bulbs in hundreds of glass door freezers and coolers with more efficient LED lights. Lighting for the display cases is now motion-activated, lighting up only when a customer is within 18 feet of a case, and will help customers find the dairy, meat, seafood, frozen food and beverages items they are looking for more easily through better definition.

“These changes are the right thing to do for several reasons. Saving energy saves resources and money that is used to enhance our customers’ shopping experience and save them money,” said Denis George, Kroger Energy Manager.  “We will continue to work on finding more ways to use this exciting technology that helps us reach these goals within our stores.” 

Using these LED replacement lights, an average Smith’s store will now go from using 129,000 kWh per year in its cases to 36,000 kWh per store, saving enough energy to power over 250 Albuquerque homes for a year, according to PNM statistics.
June 1, 2009

SMITH’S DONATES $837,000 TO PRIMARY CHILDREN’S

Smith’s Food & Drug Stores has donate $837,043.00 to Primary Children’s Medical Center from proceeds received from grassroots fundraising efforts in 48 Utah stores.  During the month of May, Smith’s associates throughout Utah have been hosting a variety of fundraising events like hot dog sales, sporting tournaments, dog washes and 5 K races to raise money for the children’s hospital.

Since in 1992, Smith’s has contributed $5.3 million to Primary Children’s Medical Center for the Charity Care Program that offers assistance to families who are unable to meet their medical obligations. Last year the hospital expended $13.3 million to cover 11,337 hospital visits by needy children. 

"Smith's Food & Drug is the hospital's top corporate donor," says Joe Mott, Chief Executive Officer of Primary Children's Medical Center. "Smith's and its employees serve the community well beyond their stores by reaching out to children battling cancer, heart disease, the effects of prematurity, and many other illnesses and injuries. Smith's has become a true friend to Primary Children's and we are deeply grateful for their many years of generous support."

Smith’s support of PCMC goes back to the company’s founder, Dee Smith, who in his youth would save his pennies and deliver them to the hospital in his youth. “We have a long-standing tradition of investing in Primary Children’s Medical Center and we thank our 13,000 associates and customers for joining us in raising money for such an important cause,” said Jim Hallsey, Smith’s president.
April 21, 2009

SMITH'S CUSTOMERS ENCOURAGED TO DESIGN A REUSABLE BAG

Every reusable bag has the potential to save 1,000 plastic bags over its lifetime

As a way to help its shoppers go green on Earth Day and all year round, Smith’s Food & Drug Stores is encouraging the use of environmentally friendly reusable bags through an online bag design contest. 

For the second year in a row, Smith’s “Design a Reusable Shopping Bag Contest” ask customers to submit artwork to be used on future Smith’s reusable grocery bags. Through May 15, customers can create their own bag design online at www.smithsfoodanddrug.com/green. The site offers unique backgrounds, borders, text and paint tools and will allow photos to be uploaded.

Customers vote online for their favorite entry and the winner will receive a $1,000 gift card and a chance to see their bag design sold in Smith’s stores.  Four finalists will be awarded $250 gift cards and five runners-up will receive $100 gift cards.

Anyone who designs a bag and has a valid Fresh Values shopper card will receive an electronic coupon loaded directly to their card for a free reusable bag ($0.99 value), where valid.  In addition, Smith’s has also partnered with CafePress.com so that designers can purchase a reusable bag featuring their own design.

With the ultimate goal of discouraging customers from using plastic bags, Smith’s has implemented a campaign to encourage customers to change over to reusable bags by deducted three cents? from a customer’s shopping bill for each reusable bag filled at checkout. 

“Every reusable bag has the potential to save 1,000 plastic bags over its lifetime,” said Marsha Gilford, Smith’s vice president public affairs. “Helping to sustain the environment and serve our communities is part of Smith’s core values.  We partner with our customers and associates to offer choices that can make a real difference in the lives of our customers and their families every day.” 

Smith’s sustainable endeavors go well beyond marking Earth Day. Among the company’s other green programs are collecting and recycling plastic bags, recycling store-generated shrink/pallet wrap and cardboard, and instituting recycling programs in store entry ways and support offices. To learn more about Smith’s green living initiatives visit: www.smithsfoodanddrug.com/green.
